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IVORY 

'yralin 


ASIDE  from  its  evident  beauty  and 
lasting  usefulness,  one  of  the  most 
appreciated  features  of  Pyralin  toilet¬ 
ware  is  that  all  patterns  are  standard, 
always  easy  to  match  at  the  leading 
stores  everywhere.  Many  graduation 
gifts  will  he  complete  sets  of  Pyralin,  but 
a  great  number  will  be  a  few  essential 
articles,  which  can  be  added  to  from 
time  to  time  until  all  twenty-five  pieces 
adorn  the  dressing  table. 

EL  DU  PONT  DE  NEMOURS  St  CO..  INC 
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New  models  that  are 
true  musical  instruments 


Being  musical  instru- 
meats  the  first  requirement 
is  quality  of  musical  per¬ 
formance  and  in  these  new 
models  the  design  is  deter¬ 
mined  by  their  musical 
requirements.  These 
requirements  have  been 
learned  through  twenty- 
four  years  devoted  solely 
to  the  talking-machine  art. 

See  and  hear  these  new 
Victrolas  which,  while  new 
in  design,  have  all  the 
characteristic  tone-quality 
which  has  made  the 
Victrola  pre-eminent. 


HIS  MASTERS  VOICE' 


Victrola 


Important :  Look  for  these  trade-marks.  Under  the  lid.  On  the  label. 


Victor  Talking  Machine  Company 

Camden,  New  Jersey 
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paramount  pictures 


Areyoutalkingtotherightman 
about  your  motion  pictures? 


Get  acquainted  with  the  manager  of  your  theatre 


You  people  who  care  more 
about  better  motion  pictures 
than  any  other  section  of  the 
community,  must  act. 

There  is  one  man  in  your 
midst  who  desires  nothing  bet¬ 
ter  than  to  be  guided  by  your 

If  your  ideals  of  quality  in 
photoplays  are  as  high  as  Para¬ 
mount’s  he  wants  to  know 
about  it,  and  he  wants  to  show 
you  and  your  friends  all  the 
Paramount  Pictures  he  can  get. 

It’s  no  good  simply  talking 
among  yourselves  when  your 


indignation  is  aroused  by  some 
inferior  picture. 

Talk  to  the  man  who  can 
change  it,  the  manager  of  your 
theatre.  If  you  like  the  show, 
tell  him — if  you  don’t  like  it, 
tell  him. 

His  creed  is  the  survival  of 
the  fittest  pictures,  which 
means  Paramount  Pictures  - 
the  photoplays  that  bring  large 
and  admiring  audiences. 

If  you  want  the  world's 
greatest  entertainment  all  you 
have  to  do  is  act, — and  re¬ 
member  that 


If  it’s  a  Paramount  Picture 
it’s  the  best  show  in  town 


Ewiy  adrertliemrat  in  PHOTOPLAY  MAGAZINE  U  cuarantwd. 
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May  She  Invite  Him 
SSPutsfi  Into  the  House  ? 
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How  Did  They  Do  It? 

m 

DO  you  ever  wonder  how  the  ancient  folk  got 
along  without  the  comforts  and  conveniences 
of  today? 

Without  window-glass,  without  tooth  brushes, 
without  automobiles,  without  soap,  without  tele¬ 
phones,  breakfast  foods,  stoves,  and  virtually  all  the 
items  we  consider  bare  necessities  of  life. 

And  have  you  ever  wondered  at  the  part  adver¬ 
tising  has  played  in  the  world’s  development?  It 
has  made  and  is  making  the  world  better  housed, 
better  fed,  better  dressed.  It  has  increased  the 
world’s  capacity  for  things  that  elevate,  improve 
and  idealize  the  important  business  of  living.  It 
is  a  big,  vital  force  in  fostering  convenient  and  com¬ 
fortable  life. 

Home!  Can  you  imagine  your  own  empty  of 
advertised  products? 

Advertising  is  an  authentic  and  essential  guide 
to  the  markets  of  the  world.  Without  its  direction 
you  lose  much,  and  overlook  much. 

Don’t  fail  to  read  the  advertisements  you  find  in 
this  publication.  Follow  their  guidance. 


They  will  prove  invaluable  to  you 


Wonderful  Clay  Brings  New 
Beauty  to  Every  Skin! 


Almost  at  once  the  complexion  becomes  clear  and 
beautiful  through  this  amazing  scientific  discovery. 


Madge  Bellamy,  for  whom  critics  are  predicting  a  bright 
She  has  given  several  performances  of  astounding  beauty 


A  GRACE  of  early  Italy  lingers  about  Alma  Rubens.  Actually 
^  a  charming ,  modern  young  woman,  artistically  Alma 
possesses  a  poignancy  too  subtle  to  be  exactly  twentieth-century 


E  ARE  worried  < 
do  if  beautiful  g 


ut  the  Follies  What  are  U 
like  Betty  Francisco  pers 


with  Katherine  MacDonald 
her  laurels  as  an  American  > 


Y  profiU  has  governed  the  destinies  o)  nations, 
'indsor  started  in  pictures  "just  for  iun"  but  has 
serious  and  highly  remunerative  profession 


Silk  Lace  Stockings  15  Years  Old! 

Kept  unbroken  and  lovely  by  the  purity  that  is  in  Ivory  Soap  Flakes 
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“Bill  Hart' 


By  JAMES  MONTGOMERY  FLAGG 


Sonnet  Impressions 


MARGARET  E.  SANGSTER 


PAULINE  STARKE 
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It’s  No  Laughing  Matter 

This  business  of  making  comedies 


Night  Life  in  Paris 

If  there  was  none  there  before^there  was  when  Teddy  Sampson  breezed 


The 

Last  Straw 
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Will  H.  Hays — A  Real  Leader 

A  word  portrait  of  .the  man  selected 
to  Lead  the  motion  picture  industry 

By 

MEREDITH  NICHOLSON 


Alas,  Poor  Hamlet 

As  some  producers  would  do  it 

By  ROBERT  E.  SHERWOOD 
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Great  excitement  on  a  California  Beach  following  a  terrible 
catastrophe.  One  of  the  Mack  Sennett’s  Bathing  Beauties, 
Too  Intent  On  Realism  In  Her  Art,  Got  Her  Feet  Wet 


For  New  Faces 

play-Goldwyn  Screen  Opportunity  — 
for  filmable  girls 
e.  McIntyre 


droop  to  her  mouth  and  a  lack-lustre  look  to  her  eyes.  Whether 
"ue  is  successful  or  not,  she  has  become  imbued  with  New  York- 
s:  she  would  probably  not  be  content  with  any  other  exist - 
ce,  but  she  is  not  enthusiastic  about  her  own. 


in  Your  Town?” 


Great  Authors’  Ideals  of  Beauty 

Feminine  Preferences  of  Master  Writers 


mu 


in  ?  f 


Ten  Years  From  Now— Edison 


The  inventor  of  the  motion  picture  tells 
what  he  thinks  of  the  screen  in  education 

By  TERRY  RAMSAYE 


S°o 


Rubye  de  Remer  s  New  Clothes,  Designed 


Business 


THIS  is  the  seventh  of 
one  of  the  most  un¬ 
usual  and  talked-of  series 
of  satirical  articles  to  ap¬ 
pear  in  any  American 
magazine.  Not  only  is 
Mr.  Wright  recognized  as 
one  of  the  foremost  sati- 

today,  but  Mr.  Barton, 
who  is  illustrating  this 
remarkable  series,  is 
America’s  greatest  carica¬ 
turist.  Next  month  these 
two  famous  humorists  will 
collaborate  on  "The  The¬ 
atrical  Life  in  the  Films." 


By 

WILLARD 

HUNTINGTON 

WRIGHT 


SOME  years  ago  an  impassioned  speculator  and  literatus 
inflamed  the  corpuscles  of  the  Great  American  Common 
People  with  a  series  of  lurid  articles  entitled  “Frenzied 
Finance,”  in  which  he  told  astounding  tales  of  Wall 
Street’s  goings-on.  and  set  down  fabulous  descriptions  of  the 
es  and  habits  of  the  financiers  themselves.  But  though 
-  w  phrase  to  the  language,  his  re  ’  ' 


us  nightly  in  the 


with  the  business 
5  of  the  s 


which 


if  the  films.  It  not 
11  Street  depends,  in  large 
st  and  virginal  young  man 
and  a  skin-tight  suit  with 


result  with  bated  breath  and  popping  eyes.  The  curb  is  a 
howling^  pandemonium;  prices  have  collapsed;  panic  reigns; 

If  the  young  man  puts  the  deal  across,  the  market  will  pull 
together  and  go  on.  But  if  not!  ...  .  Well,  the  bottom  will 
just  simply  fall  out  of  everything. 

Moreover,  almost  any  handsome  young  man,  if  he  is  honor¬ 
able  and  pure,  and  really  sets  his  mind  to  it,  can  completely 

rienced  Wall  Street  magnates.  ^ 

Luckily  these  youths  do  not  often  invade  the  financial  dis¬ 
trict.  As  a  general  rule,  in  the  films,  the  stock  market  is  com¬ 
pletely  controlled  by  a  middle-aged  gentleman  with  a  square 
jaw,  who  tries  to  look  like  Tarzan  of  the  Apes.  Single-handed, 
he  can  wreck  the  works,  and  bring  the  entire  financial  struc¬ 


ture  of  the  country  crashing  down  about  the  heads  of  his 

body  against  whom  he  has  a  grudge.  He  merely  calls  up  his 
broker  on  the  telephone,  speaks  a  few  words  out  of  the  corner 

And  this  brings  up  another  curious  point  in  the  financial 
life  of  the  screen.  All  millionaires  habitually  arrange  their 
affairs  so  that  it  is  possible  for  them  to  be  wiped  out  clean 
in  half  an  hour — so'clean,  in  fact,  that  their  old  family  servants 
are  inspired  to  come  forward  and  proffer  them  their  meagre 


jyjOREOVER,  despite  the  fact  that  they  are  always  thus  on 

face  disaster,  the  shock  of  any  catastrophe  inevitably  bowls 
them  over.  They  all  suffer  from  some  serious  cardiac  disturb¬ 
ance;  for  whenever  they  get  bad  news  over  the  ticker,  they 
immediately  have  a  stroke,  as  of  acute  apoplexy.  Their  chins 

ba*ck  and  forth,  and  then  collapse  on  the  floor,  all  tangled  up 


in  the  Films 


columns  you  will  know 


To  Assist  You  in  Saving  Tow 


Two  New  Polishes—/^  perfected 


Entirely  new  formulas— a  quicker, 

higher  brilliance— that  lasts 
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^ests  made  by  great  manufacturer 

of  blankets  show  safest  way  to  wash  them 


FINE  woolen  blankets  will  last  a  life¬ 
time  if  properly  cared  for,  but  a  single 
careless  laundering  can  ruin  them — felt 
them  and  make  them  harsh. 

The  manufacturer  is  as  interested  as  the 
owner  in  finding  the  safest  way  to  wash 
fine  blankets.  For  this  reason,  the  makers 
of  the  North  Star  blankets  had  extensive 
washing  tests  made. 

The  letter  from  The  North  Star  Woolen 
Mill  Co.  tells  what  these  tests  showed  them 
about  washing  blankets  and  why  they  en¬ 
thusiastically  recommend  Lux. 


I  combination  ft  thickh’  milf  prol 

tsssss? 

PALMOLIVE 

SHAMPOO 


Blend  of  Palm  and 


Olive  Oils 
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Goodrich'CC 

‘The  Tire  for  Small  Cars  J 


Goodrich  55 


CLINCHER  FABRIC  TIRE 

The  NEW  30*3^2 

f  $10.90 


Here  is  a  real  tire  of  real  quality,  at 
a  price  most  remarkably  low.  It  has 
everything  that  you  demand — construe* 
tion,  appearance,  long  life,  low  price. 
It’s  a  GOODRICH— Great  Value! 

Made  with  all  the  skill  of  Goodrich,  of 
high-grade  quality  throughout  and  per¬ 
fected  with  its  scientifically  constructed, 
anti-skid  tread  of  thick,  tough,  specially- 
compounded  rubber. 

Ask  your  dealer  to  show  you  this  re¬ 
markable  tire.  Remember  the  name— 
Goodrich  “55”— price  $10.90.  Also 
made  in  30  x  3  size. 

THE  B.  F.  GOODRICH  RUBBER  COMPANY 

cAkrort,  Ohio 


—Goodrich  Tires  give  longest  service  with  Goodrich  Tubes 
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^Jrom  Coast  to  Coast 
ConnSMusic  ^Jills  the  c/Iir 


HEAR  THESE  RADIO  CONCERTS 
VC  THEREVER  you  live  you  may  now  enjoy  the  music 
VV  of  America’s  most  popular  orchestras  and  renowned 
soloists  by  Radiophone. 

C.  G.  Conn,  Ltd.,  world’s  largest  manufacturer  of  high 
grade  band  and  orchestra  instruments,  has  arranged  a  series 
of  programs,  broadcasted  from  New  York,  Chicago,  Denver 
and  San  Francisco.  Each  may  be  heard  within  a  radius  of 
1,500  miles. 

Watch  for  local  announcement  of  dates.  Tune  your  instru¬ 
ment  to  the  nearest  station.  Invite  in  your  friends.  Enjoy  with 
them,  the  solos  of  great  artists.  Dance  to  music  that  carries 
you  along  on  the  crest  of  its  irresistible,  peremptory  rhythm. 

Conn  dealers  in  most  cities  entertain  at  these  concerts; 
Look  for  your  dealer’s  invitation  in  the  papers.  He  uunts 
you  as  his  guest,  particularly  if  you  have  no  Radiophone. 

Another  striking  evidence  of  Conn  Leadership  _ 
Leadership  acknowledged  by  the  world’s  great  artists.  Their 
appreciation  of  Conn  instruments  is  reflected  in  the  enthu¬ 
siasm  with  which  they  are  co-operating  in  these  concerts. 

Beauty  and  clarity  of  tone,  as  well  as  mechanical  per¬ 
fection  in  Conn  instruments,  make  them  the  choice  of  the 
world’s  most  famous  players. 
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Just  one  set  of  teeth,  to  last  the 
rest  of  your  life.  Is  it  sensible  to 
experiment  with  them  by  using 
gritty,  druggy  dentifrices  that 
claim  to  do  things  that  only  strong 
chemicals  can  do? 

The  reason  why  more  dentists 
recommend  Colgate's  than  any 
other  dentifrice  is  that  Colgate’s 
cleans  the  teeth,  surely,  efficiently, 
safely— and  makes  no  absurd  claims 
to  do  the  miraculous. 

COLGATE  &  CO.  B,i.  im  NEW  YORK 


Truth  in  advertising  implies  honesty  in  manu 


ifacture 
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One  cream  to  protect 
against  wind  and  sun 

A  different  cream  to  cleanse  the 
skin  thoroughly 


Pond’s 

Gold  Crccun  mm, 

( VanLshiny  Cream.*, 


GENEROUS  TUBUS  —  MAIL  COUPON  TODAY 


ing  Section 
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The  Power  to  Fascinate 


■dfo 


Why -Do  -They 
*  Do -It 

jjTH/S»»  TOt/ft  Department  Jump  right  h»  wiiA  jrowr  tontribulitn. 
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The  crime  you  commit  against 
your  body  tissues 


Each  year  more  than  100,000  tnen  and  'women  still 
young  pay  the  penalty  for  this  'wrong  habit  of  eating 


YMMsfs.  Mziz, If ; 


The -way,  they  like  to  cat  it 


ebssssbi?  bsbbs=sb==  SjS£3Sr33 


i'-r-r— sss-s  **3, 

wmm  ~ 


505, 701  Wash,nEtonSl- 


FLEISCHM  ANN’S 
YEAST 

corrects  these  wrong  habits  of  eating 
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'fyaiSlfMMa, 

a  pkasanlway 
IP  remove  hair !" 
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Ignorance 

y  moral  morality  play 


gSEM-PR/IY 

JO-VE'NflY 
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The  Romantic  History 
of  the  Motion  Picture 


By  Merit  Alone— 

Chiropractic 
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Betty  Blythe ,  radiant  star  of  “The 
Queen  of  Sheba,”  keeps  her  under¬ 
arms  daintily  smooth  and  her  skin  like  living 
satin  with  Neet,  velvety  and  fragrant  cream  hair- 
remover.  She  says  she  likes  it ' 'best  of  all"  because 
it  requires  no  mussy  mixing  and  is  so  swift  and 
soothing  to  utterly  banish  every  trace  of  annoying 
hair-growth.  Neet  is  delightful  too  because,  by 
freeing  the  underarm  of  hair,  it  thus  healthily 
reduces  the  distressing  armpit  perspiration  chiefly 
due  to  hair-growth  there.  Comes  all  ready  to 
use ;  never  fai  Is ;  wonderful  in  its  charm-giving  effect . 
Regular  size  50c,  bOc  in  Canada,  at  all  drug  and 
department  stores,  or  if  you  wish  first  to  prove  its 
wonderful  results,  send  20c  for  a  liberal  trial  size 
to  Hannibal  Pharmacal  Co.,  659  Olive,  St.  Louis. 


$500.00 

“EMPTY  ARMS” 

Prize  Contest 


iead  Making 
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Corns  ? 
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LETTERS  FROM  READERS 
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CLASSIFIED  ADVERTI 


When  Valentino  Taught 
Me  to  Dance 

( Comhided  /«»,  ptge  4 5 ) 


NG 


A  **<w. 


siiSsaSr51-” 


K,s: 


IT  was  such  a  contest  as  Movieland  had  never  seen  before — a  contest  of  tears.  And 
Remember  Steddon  won.  Under  the  biting  raillery  and  lashing  invective  of  the 
famous  director  the  soul  of  this  country  girl  spilled  out  of  her  eyes  and  a  wonderful 
actress  came  into  being.  Thus  are  made  the  stars  that  twinkle  in  the  celluloid  sky. 

Remember's  story,  as  told  by  Rupert  Hughes,  best  known  of  American  authors,  is 
the  first  authoritative  account  of  [ife  as  it  is  really  lived  in  Hollywood.  That  is  why 
it  is  the  most  discussed  novel  in  this  country  today. 

Us  significant  title  is  “Souls  fot  Sale,”  and  you  will  find  it  in  the  April  issue  of 

THE  RED  BOOK  MAGAZINE 

On  Sale  Everywhere  Price  25  eealt 
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■We  are  advertised  by  our  loving  friends’ 


Mellin  s  Food  II 

Baby  I 


Mellin’s  Food  and  milk  has  raised  thou¬ 
sands  of  bright  and  healthy  babies. 

Write  for  a  Free  Trial  Bottle  of  MelliiTs  Food  and  our  helpful 
book .  ” The  Care  am/  Feeding  of  Infants." 

Mellin’s  Food  Company,  Boston,  Mass. 


lo  PHOTOPLAY  MAGAZINE 


eMatchless  in 
quality-yet, 
only  10  cents 
—everywhere! 


THE  WESTERN  COMPANY 

402  W.  Randolph  Street,  Chicago 


Completes  the  Ofairdress 


Today  it’s  a  picture  of  Grandmother  reading  to 
the  children.  Tomorrow  it  may  be  Bobbie  playing 
traffic  policeman  or  Aunt  Edna  at  the  wheel  of  her 
new  car  or  Brother  Bill  back  from  college  for  the 
week-end  or — 

There’s  always  another  story  waiting  for  your  Kodak. 

Free  at  your  dealer's  or  from  us— “At  Home  with  the 
Kodak,”  a  well  illustrated  little  book  that  will  help  in 
picture-making  at  your  house. 

Autographic  Kodaks  $6.50  up 
Eastman  Kodak  Company,  Rochester, N.Y.  TheKodakCity 


Keep  the  story  with  a  KODAK 


